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About GuideStar Exchange

-Designed to connect nonprofits with current and potential 

supporters

-Millions of people come to GuideStar to learn more 

about nonprofit organizations each year

-Allows nonprofits to share a wealth of up-to-date 

information with grant makers and individual donors
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Our shared mission is to deliver the most advanced 

online fundraising and event management solutions for 

cause organizations. 
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Why KIMBIA?

Launch new programs, never before possible

Get the most out our your existing efforts

#givingpower



Proven for National-Class Fundraisers & Events

#givingpower



A Vision for 

Fundraising Online
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Traditional Online Outreach Fundraising

Corporate Sponsor
Websites

NPO Website

Non-Profit
 Partners

Supporter
Blogs

Campaign
 Micro sites & Ads

Traditional 
broadcast

 Media

Single Donation Page (usually off-site)



Anywhere on the Web

Corporate Sponsor
Websites

Your Website
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Everybody is a potential advocate

ADVOCATE

ORGANIZATION
WEBSITE

PERSONAL
BLOG

$ $
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Growing Donations
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Growing Donations
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Timely, contextual donation forms in many 
places through your Web site 



Growing Donations
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Growing Donations
POTENTIAL ONLINE
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NEW
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Your Web 
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Corporate 
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Partner 
Organizations

Supporter 
Blogs

Participatory 
Fundraisers

(Advocacy)

Giving Events

Timely, contextual donation forms in many 
places through your Web site 

Campaign 
Micro sites



Participatory 
Fundraisers

(Advocacy)

Giving Events

Timely, contextual donation forms in many 
places through your Web site 

Growing Donations
Personal Emails

Corporate 
Sponsors 

Campaign 
Micro sites

“Donate Now” Button & Email Appeals

NEW
DONORS

KNOWN
DONORS

SOCIAL
NETWORKS

     
Third-Party
 Web Sites

      

Partner 
Organizations

Supporter 
Blogs

Twitter Facebook Mobile

7-10x
Increase Online

Your Web 
Properties



These Strategies at Work



“Donate Now” Button & Email Appeals
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Before After

Email landing pages 
should have a validating 
giving experience; in-
context with the reason 
they were inspired to 
give.

“Donate Now” Button & Email Appeals
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Timely, contextual donation forms in many 
places through your Web site 
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Giving Events
Campaign 
Micro sites

Participatory 

Fundraisers

(Advocacy)

2x-5x Increase 

in Overall 

Online 

Fundraising
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Giving Events
Campaign 

Micro sites

Participatory 

Fundraisers

(Advocacy)

•Over $100,000 Raised in 36 
hours

•100 participating NPOS 
following with real-time 
reporting 

•Widgets available to all 
NPOs to use on their own 
sites
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Giving Events
Campaign 

Micro sites

Participatory 
Fundraisers

(Advocacy)

•Event Participants, individuals, & 

organizations can all become 

advocate fundraisers

•Process for making a commitment 

is in-context and requires no special 

tasks

•Donating to an advocate is as 

simple as 

1. Search    2. Click    3.Give
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Corporate 
Sponsors 

Partner 
Organizations

Supporter 
Blogs

•Launched branded giving 
widgets on CFMT.org 

•Picked up by 20 other Sites 
including GACtv.com and 
CBS.com

The Results
•Over $1M Raised

•99.9% Donor Success Rate

•46% of all donations took 
place on other sites
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Personal Emails Twitter Facebook Mobile

Social Networks & 
Mobile Giving

• Personal email is still the 

biggest

•Social networks are 

communication channels first.

•Web-standards based tools 

means its ready for “what 

next...”

 (mobile, Internet-TV, etc..)
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Giving Power Summary
&

For Your Organization For Your Donors

•Shared Mission to bring the most 

advanced fundraising tools to all NPOs

•Enable strategies that work to help you 

grow your donations

•Empowered with the most advanced, 

flexible tools available

•Positions you as a trusted leader in 

online fundraising

• New Excitement for Online Giving

• New & Engaged Donors & Advocates

• Better relationships for the future



-Exchange members are nonprofits that have updated 

their nonprofit reports to the fullest with:

-program information, photos, and video

-annual reports, audited financials, program budgets

-senior management information, whistle blower, 

document destruction, nondiscrimination

About GuideStar Exchange
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GuideStar Exchange Benefits

-Twelve month FREE subscription to GuideStar Premium

-(a $1,500 value) Limited time offer.

-Report seen by foundations, donors, donor advised funds

-An embeddable KIMBIA donation widget on your profile at 

GuideStar.org. (coming soon)
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Claim Your GuideStar Exchange Form

WWW.GuideStar.org
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http://WWW.GuideStar.org
http://WWW.GuideStar.org


&

For More Information, go to...

http://GuideStar.KIMBIA.com

Follow @GuideStarUSA Follow @GivingPower

Thank You!
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http://GuideStar.KIBMIA.com
http://GuideStar.KIBMIA.com

